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I. EXECUTIVE SUMMARY 
 

 
This document is an update to the Deerfield Beach Community Redevelopment Plan for 
the Beach/Cove Area.  Adopted on November 8, 1999, central underpinnings of the 
original plan remain in effect while key elements in the area were updated. The plan still 
conforms to the requisite City’s comprehensive plan.  It provides an overview of the 
economic and demographic changes that have occurred since 1999, in the immediate 
CRA and extended market area, as well as the City of Deerfield Beach as a whole.   
 
The data comparison of the past several years depicts an area that has been experiencing 
substantial economic vitality.  The immediate CRA Area Market has seen substantial 
growth in each category: expenditures, manufacturing and retail sectors.  This growth 
represents the substantial opportunity captured by CRA Area businesses for local retail, 
service and entertainment dollars that were previously spent outside the area.   
                      
In addition to economic changes, the analysis considers population, households, income 
and housing activity in the immediate CRA Area Market.  Based on the findings, the data 
indicates the immediate CRA Area Market saw significant increases in income and 
wealth per household.     
 
Ongoing revitalization provided by key private and public sector projects in the CRA 
Area Market contribute to the overall enhanced quality of life for its citizens and will 
ensure the continued success of the Community Redevelopment Area.         
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II. INTRODUCTION 

As outlined in the adopted Community Redevelopment Plan for the City of Deerfield 
Beach in 1999, updates to the plan should be provided every three years as conditions 
change.  As progress has been made within the CRA, this was deemed an appropriate 
time to address changing conditions.     

Since 1999, the CRA immediate market area has undergone significant change.  A 
comparison of key socio-economic indicators show increases in population, households, 
income and average household wealth.  Furthermore, there has been a sharp increase in 
private and public sector reinvestment in the area.  A number of residential and 
commercial structures as well as streetscape improvements have enhanced the image of 
this area.   
 
In the 1999 study, the CRA market area was located within Census Tract 101.  As of 
2000, some of the Census Tracts were split into multiple tracts (see Figure 1).  Census 
Tract 101 was subdivided into 101.01 and 101.02.  The study area falls within Census 
Tract 101.01 and the total area is still the same.    
 
Updates for the data were obtained from Claritas, Inc.  It should be noted that the data are 
based on current year estimates and five-year projections of the U.S. Census data.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 3 

Market Conditions 

The success of any community redevelopment plan depends heavily on existing market 
conditions and future improvement in those conditions through coordinated and planned 
public and private investment.   

 
 
 
Income and Wealth in the Market Area 
 
Table 1 documents a comparison of key socio-economic indicators in 1999 and 2005 for 
the immediate market area in and around the CRA Area (Census Tract 101.01 and 
101.02), for the extended market area west of the CRA Area (Census Tract 102.00) and 
for Deerfield Beach as a whole.  The immediate market area is bounded by the Broward 
County /Palm Beach County line to the north, SE 3rd street to the south, the intersection 
of Hillsborough Boulevard and S. Federal Highway, extended to SE 9th Terrace to the 
west and the Atlantic Ocean to the east.  Figure 1 shows the boundaries of market areas. 
 
 
Table 1: CRA Area Market Socio-Economic Factors 
 

Socio-
Economic 

Factor 

Immediate Market Area  Extended Market Area Deerfield Beach 

 1999 2005 Change 
(%) 

1999 
 
 

2005 Change 
(%) 

1999 
 

2005 
 

Change 
(%) 

Population 8,304 9,129 9.9 6,003 6,078 
 

1.2 50,579 77,039 
 

52.3 
 

Households 4,269 4,592 7.6 2,780 2,731 -1.8* 25,040 31,067 
 

24.1 

Housing Units 5,695 5,628 -1.2* 3,280 3,082 -6.0* 31,691 40,943 29.2 

Per Capita 
Income 

32,319 $38,334 18.6 $20,694 $22,021 6.4 $22,765 $26,808 17.8 

Average 
Household 

Income 

$62,866 $76,156 21.1 $44,685 $49,010 9.7 $45,900 $54,002 17.7 

Average 
Household 

Wealth 

$231,423 $295,798 27.8 $144,442 $182,083 26.1 $180,164 $226,073 25.5 

Source: Claritas, Inc., Marketview Comparison Report, 1999; 2006.  City of Deerfield Beach, 2006. 
 

• Population growth in the immediate CRA Market Area increased by 9.9%, 
however future growth projections indicate only a slight increase in population or  
1.3% (refer to Table 2). 

 
• The immediate CRA Area Market shows increases in every category with the 

exception of Housing Units, which represents a decrease of -1.2%.  The data is 
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based on U.S. Census 2000 tables and in fact, the majority of the CRA key 
residential private sector projects were completed between 2002 and 2005. 

 
• Since the 1999 update, these figures show that the immediate CRA Area Market 

is still significantly higher in income and wealth per household than both the 
Extended Market Area and Deerfield Beach.   

 
• Within the Extended Market Area, Households and Housing Units decreased by 

1.8% and 6.0 %, respectively while increasing in Deerfield Beach as a whole.  
Given that this is the best data available, we know, however, the 1990 data is 
partially flawed as it does not accurately represent the real number of households 
and/or housing units in the Immediate and Extended Market Areas.  Broward 
County Planning Services Division confirmed the U.S. Census 2000 data was 
more accurate than Census 1990 data, used in the 1999 report.   

 
 
 
                             Figure 1:  City of Deerfield Beach Census Tract Map 
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*In contrast to Claritas Demographic Estimates, “smoothed” data items are Census 2000 tables made 
  consistent with current year estimated and 5 year projected base counts.  Furthermore, Claritas, Inc. used 
  updated methodologies in calculating 2005 estimates that were unavailable in 1999.    
 

Immediate 
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Extended Market  
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Overall Socio-Economic Factor Projections in the immediate market area, extended 
market area and Deerfield Beach, indicate only modest growth in population, households 
and housing units.  These projections are due in part to the approaching “build-out” of 
developable land by 2010.  The increase in redevelopment within the CRA should 
provide additional housing opportunities.   
 
As compared to 2005, in the immediate market area for the CRA, projections indicate 
increases in the following categories:  
 

• Population, 1.3% 
• Households, 1.2% 
• Housing Units, .9% 

 
 
Table 2: CRA Area Market Socio-Economic Factor Projections 
 
Socio-Economic Factor Immediate Market Area  Extended Market Area Deerfield Beach 

 2004 2010 2004 2010 2004 2010 
Population 8,491 9,246 6,161 6,175 53,250 65,037 
Households 4,407 4,645 2,880 2,752 25,040 32,090 

Housing Units 5,893 5,676 3,402 3,100 33,667 37,825 
* Source: Claritas, Inc., Marketview Comparison Report, 2006. 
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Spending Patterns 
 
The spending patterns of households in the various market areas around the CRA Area 
can provide an indication of types of businesses which might be successful in the 
redevelopment area.  Table 3 shows the comparison of expenditures between 1999 and 
2005 by selected product categories and Table 4 presents a comparison of expenditures 
by selected store type.  The column labeled “U.S. Index” compares the expenditure 
amount in each row with the national average for that product category or store type.  An 
index score higher than 100 indicates that a particular expenditure level is higher than the 
national average. 

 
Since 1999, the area has experienced significant growth in household expenditures.  
Examination of Table 3 shows that 2005 household expenditures in the immediate market 
area are higher than the national average in the following categories: 
 

• Food away from home  
• Alcoholic beverages at home and away 
• Personal care services 
• Nonprescription drugs 
• Lawn/garden supplies 
• Domestic services 
• Household textiles  
• Furniture 
• Small appliances/housewares 
• TV, radio & sound equipment 
• Other entertainment equipment/services 

 
The most substantial increases in household expenditures in the immediate market 
area are: 
 

• Household textiles, 314% 
• Small appliances/housewares, 408.6% 
• Other entertainment equipment/services, 871.7% 

 
The immediate market area experienced decreases in the following categories: 
 

• Nonprescription drugs, -3.1%.  
• Housekeeping supplies, -35.1%.  
• Transportation, -6.5%.    

 
 
During the past six years, the increase in household spending patterns within the 
immediate area indicate CRA area entrepreneurs were able to capture local markets that 
were initially being fulfilled outside the local area.  Furthermore, comparable increases in 
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expenditures in both the extended market area as well as Deerfield Beach as a whole 
represent another benefit of investment in the CRA being developed.     
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 8 

Table 3: Expenditures by Product Categories 1999 & 2005 

 
 

 
 
 

 
Product Category 

 
Immediate Market Area 

(in 000s) 

 
U.S. Index 

 
Extended Market Area 

(in 000s) 

 
U.S. Index 

 
Deerfield Beach 

(in 000s) 

 
U.S. Index 

 

1999 2005 
Change 

(%) 
1999 2005 1999 2005 

Change 
(%) 

1999 2005 1999 2005 
Change 

(%) 
1999 2005 

 
Food at Home 

 
$15,133 $23,354 54.3 

 
87 93 

 
$9,801 $13,686 39.6 

 
87 91 

 
$84,623 $146,676 73.3 

 
83 86 

 
Food Away from 

Home 

 
$11,924 $25,590 114.6 

 
104 118 

 
$6,938 $12,765 84.0 

 
83 99 

 
$58,531 $144,660 147.2 

 
87 98 

 
Alcoholic 

Beverages at 
Home 

 
$1,106 $4,310 289.7 

 
102 112 

 
$676 $2,183 222.9 

 
96 96 

 
$5,675 $25,052 341.4 

 
89 97 

 
Alcoholic 

Beverages Away 

 
$764 $2,383 211.9 

 
101 137 

 
$435 $1,113 155.9 

 
88 108 

 
$3,499 $13,165 276.3 

 
79 112 

 
Personal Care 

Products 

 
$1,639 $4,417 169.5 

 
99 109 

 
$1,026 $2,204 114.8 

 
95 91 

 
$8,649 $25,567 195.6 

 
89 93 

 
Nonprescription 

Drugs 

 
$699 $677 -3.1 

 
109 105 

 
$432 $362 -16.2 

 
104 94 

 
$3,872 $4,351 12.4 

 
103 99 

 
Women’s 
Apparel 

 
$3,840 $5,118 33.3 

 
106 95 

 
$2,070 $2,328 12.5 

 
87 72 

 
$18,046 $25,214 39.7 

 
85 69 

 
Men’s Apparel  

$1,910 $3,792 98.5 
 

92 97 
 

$1,092 $1,803 65.1 
 

81 78 
 

$8,944 $18,925 111.6 
 

73 72 
 
Girls’ Apparel  

$241 $908 276.8 
 

64 76 
 

$178 $499 180.3 
 

72 71 
 

$1,306 $5,029 285.1 
 

59 63 
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Table 3: Expenditures by Product Categories 1999 & 2005 (continued) 
 
 
 

Product 
Category 

Immediate Market Area 
(in 000s) 

 
U.S. Index 

 
Extended Market Area 

(in 000s) 

 
U.S. Index 

 
Deerfield Beach 

(in 000s) 

 
U.S. Index 

  
1999 2005 

Change 
(%) 

1999 2005 1999 2005 
Change 

(%) 
1999 2005 1999 2005 

Change 
(%) 

1999 2005 

 
Boys’ Apparel 

 
$328 $801 144.2 

 
67 70 

 
$240 $486 102.5 

 
76 72 

 
$1,827 $4,833 164.5 

 
64 63 

 
Infants’ 
Apparel 

 
$287 $386 34.5 

 
75 80 

 
$191 $227 18.8 

 
77 79 

 
$1,582 2,265 43.2 

 
70 69 

 
Footwear 

 
$1,417 $1,957 38.1 

 
90 87 

 
$878 $1,008 14.8 

 
86 75 

 
$7,394 $10,092 36.5 

 
80 66 

 
Housekeeping 

Supplies 

 
$2,248 $1,460 -35.1 

 
103 97 

 
$1,359 $805 -40.8 

 
95 90 

 
$11,729 $8,773 -25.2 

 
91 86 

 
Lawn/Garden 

Supplies 

 
$456 $1,111 143.6 

 
125 151 

 
$257 $528 105.4 

 
108 121 

 
$2,371 6,389 169.5 

 
111 129 

 
Domestic 
Services 

 
$2,556 $3,268 27.9 

 
113 139 

 
$1,357 1,496 10.2 

 
92 107 

 
$12,097 $18,062 49.3 

 
91 114 

 
Household 
Textiles 

 
691 $2,861 314.0 

 
105 118 

 
391 $1,150 194.1 

 
91 80 

 
$3,399 $14,367 

 
322.7 

 

 
87 89 

 
Furniture 

 
$2,281 $4,136 81.3 

 
97 115 

 
$1,389 $1,578 13.6 

 
91 74 

 
$11,503 $19,736 71.6 

 
83 81 

 
Small 

Appliances/ 
Housewares 

 
$631 $3,209 408.6 

 
105 112 

 
$359 $1,234 243.7 

 
91 73 

 
$3,067 $15,464 404.2 

 
87 80 
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Table 3: Expenditures by Product Categories 1999 & 2005 (continued) 
 
 

 
Product 
Category 

Immediate Market Area 
(in 000s) 

 
U.S. Index 

 
Extended Market Area 

(in 000s) 

U.S. Index Deerfield Beach 
(in 000s) 

 
U.S. Index 

 
1999 2005 

Change 
(%) 

1999 2005 1999 2005 
Change 

(%) 
1999 2005 1999 2005 

Change 
(%) 

1999 2005 
 

TV, Radio & 
Sound 

Equipment 

 
$2,913 $8,273 184.0 

 
92 105 

 
$1,798 $3,697 105.6 

 
87 79 

 
$14,269 $42,215 195.9 

 
77 79 

 
Other 

Entertainment 
Equip./ 
Services 

 
$2,886 $28,042  871.7  

 
83 107 

 
$1,822 11,374 524.3 

 
80 73 

 
$12,732 136,576 972.7 

 
62 77 

 
Transportation 

 
$31,070 $29,044 -6.5 

 
98 89 

 
$18,443 $13,965 -24.3 

 
90 72 

 
$146,545 153,150 4.5 

 
79 69 

Source:  Claritas, Inc., Marketview Comparison Report 1999; 2006. 
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In 2005, store types with the highest expenditures compared to the national average were:   
 

• Building materials and supply 
• Hardware stores 
• Retail nursery/garden supply  
• Drug stores 
• Eating and drinking establishments 
• Department stores  
• Home furnishing stores  
• Household appliance stores 
• TV, computer, radio, music stores 

 
 

Since 1999, the most substantial increases in expenditures in the immediate market area 
are: 

 
• Building materials and supply, 171.9% 
• Drug stores, 196.9% 
• Apparel stores, 170% 

 
 
 

These store types, along with other store types where expenditures are high, represent 
additional commercial opportunities in the CRA Area. 
 

 
The immediate market area experienced decreases in the following categories: 

 
• Auto supply, -30.9% 
• Service stations, -2.9%  
• Home furnishings, -6.5% 
• TV/computer/radio/music stores, -5.7%    
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Table 4: Expenditures by Selected Store Type 
 
 
 

Store Type 
 

Immediate Market Area 
(in 000s) 

 
U.S. Index 

 
Extended Market Area 

(in 000s) 

 
U.S. Index 

 
Deerfield Beach 

(in 000s) 

 
U.S. Index 

 
1999 2005 

Change 
(%) 

1999 2005 1999 2005 
Change 

(%) 
1999 2005 1999 2005 

Change 
(%) 

1999 2005 
 

Building 
Materials and 

Supply 

 
$1,660 $4,514 171.9  

 
93 119 

 
$1,019 $1,940 90.4 

 
87 86 

 
$8,270 $24,095 191.4 

 
79 94 

 
Hardware 

Stores 

 
$245 $492 100.8 

 
96 115 

 
$147 $211 43.5 

 
89 83 

 
$1,199 $2,585 115.6 

 
80 90 

 
Retail 

Nursery/ 
Garden 
Supply 

 
$413 $549 32.9 

 
113 117 

 
$229 $254 10.9 

 
96 91 

 
$2,016 $3,025 50.0 

 
94 95 

Auto Supply  
 

$1,795 
 

$1,241 -30.9 
 

103 
 

97 
 

$1,034 $615 -40.5 
 

91 81 
 

$8,485 $6,576 -22.5 
 

83 76 
 

Service 
Stations 

 
$7,463 $7,247 -2.9 

 
95 98 

 
$4,679 $4,156 -11.2 

 
91 94 

 
$36,539 $43,775 19.8 

 
79 87 

 
Grocery 
Stores 

 
$16,855 $27,120 60.9 

 
90 98 

 
$10,804 $15,450 43.0 

 
89 94 

 
$92,421 $169,592 83.5 

 
84 90 

 
Drug Stores  

$3,368 $9,998 196.9 
 

105 123 
 

$1,989 $5,111 157.0 
 

95 106 
 

$17,855 $65,613 267.5 
 

95 119 

 
Eating Places 

$11,869 $18,581 56.6 
 

104 117 
 

$6,874 $9,440 37.3 
 

92 100 
 

$57,987 $106,206 83.2 
 

87 99 
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Table 4: Expenditures by Selected Store Type (continued) 

 
 
 

Store Type 
 

Immediate Market Area 
(in 000s) 

U.S. Index 

 
Extended Market Area 

(in 000s) 

 
U.S. Index 

 
Deerfield Beach 

(in 000s) 

 
U.S. Index 

 
1999 2005 

Change 
(%) 

1999 2005 1999 2005 
Change 

(%) 
1999 2005 1999 2005 

Change 
(%) 

1999 2005 
 

Drinking 
Places 

 
$573 $969 69.1 

 
104 132 

 
$323 $454 40.6 

 
90 104 

 
$2,686 $5,351 99.2 

 
83 108 

 
Department 

Stores  

 
$7,952 $13,754 73.0 

 
97 103 

 
$4,668 $6,472 38.6 

 
87 81 

 
$38,912 $74,641 91.8 

 
81 82 

 
Apparel Stores 

 
$3,355 $9,058 170.0 

 
97 99 

 
$1,895 $4,018 112.0 

 
84 74 

 
$16,049 $44,769 179.0 

 
79 73 

 
Shoe Stores 

 
$850 $1,020 20.0 

 
90 88 

 
$525 $522 -0.6 

 
86 75 

 
$4,414 $5,249 18.9 

 
80 67 

 
Furniture 

 
$2,095 $3,644 73.9 

 
98 116 

 
$1,255 $1,405 12.0 

 
90 75 

 
$10,462 $17,585 68.1 

 
84 83 

 
Home 

Furnishings 

 
$1,204 $2,619 117.5 

 
106 120 

 
$635 $1,022 60.9 

 
86 79 

 
$5,544 $12,925 133.1 

 
83 88 

 
Household 
Appliances 

 
$523 $886 69.4 

 
102 114 

 
$305 $397 30.2 

 
91 86 

 
$2,614 $4,783 83.0 

 
87 91 

TV/Computer/ 
Radio/Music 

Stores 

 
$1,787 $2,647 48.1 

 
97 N/A 

 
$1,035 $1,677 62.0 

 
86 N/A 

 
$8,387 $12,685 51.2 

 
78 N/A 

Source:  Claritas, Inc., Marketview Comparison Report 1999; 2006. 
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Business Mix and Sales in CRA Area Market 
 
Tables 5a-5c show the business mix, sales and employment for manufacturing, retailing and all 
industries.  The Appendix contains the detailed listing for all business sectors by Standard 
Industrial Classification (SIC) Code. 
 
 

Table 5a: Manufacturing Sector Characteristics 1999 & 2005 

 
Manufacturing Sector 
Characteristic 

 
Immediate Market Area 

 
Extended Market Area 

 
Deerfield Beach 

 
1999 2005 

Change 
(%) 

1999 2005 
Change 

(%) 
1999 2005 

Change 
(%)  

Total Businesses 10 18 80.0 14 21 50.0 141 227 61.0 
 

Total Employment 36 159 341.7 172 147 (14.5) 2,991 4,670 56.1 
 

Sales (in millions) $2 $12.8 540.0 $12 $13.6 13.3 $217 $359.1 65.5 
 

Businesses with 20+ 
employees 

0 3 N/A 2 1 (50.0) 38 60 57.9 

*Source: Claritas Inc., Business Facts Database, 1999; 2006. 

 
 

• While the manufacturing sector was relatively modest in the immediate CRA 
Market Area, in 1999, significant increases occurred between 1999 and 2005 in 
the categories of total employment and sales.   

 
• Total employment grew from 36 to 159, representing an increase of 341 percent 

and sales increased by 540 percent, from $2 million to $12.8 million. 
 
 

Table  5b: Retail Sector Characteristics 1999 & 2005 

 
 
Retail Sector 
Characteristic 

 
Immediate Market Area 

 
Extended Market Area 

 
Deerfield Beach 

 
1999 2005 

Change 
(%) 

1999 2005 
Change 

(%) 
1999 2005 

Change 
(%)  

Total Businesses 
 

159 162 1.9 74 91 23.0 634 684 7.9 
 

Total Employment 
 

1,712 1,809 5.7 742 1,346 81.4 7,828 11,651 48.8 
 

Sales (in 000s) 
 

$ 176 $189.8 7.8 $107 $242.0 126.2 $1,019 $2,212.5 117.1 
 

Businesses with 
20+ employees 

 
16 17 6.3 10 17 70.0 75 89 18.7 

*Source: Claritas Inc., Business Facts Database, 1999; 2006. 
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• In 2005, the retail sector is much more significant, encompassing approximately 
24 percent of the total retail businesses in Deerfield Beach. 

 
• Retail sales in the immediate area are only 9 percent of the total city sales, which 

would appear to indicate that there is additional opportunity for business owners 
in the area.   

 
 
 
Table 5c: Characteristics for All Industry Sectors 
 
 
All Industry Sectors 

 
Immediate Market Area 

 
Extended Market Area 

 
Deerfield Beach 

 

1999 2005 
Change 

(%) 
1999 2005 

Change 
(%) 

1999 2005 
Change 

(%) 
 

Total Businesses 486 565 16.3 368 622 69.0 2,596 3,517 35.5 
 
Total Employment 3,591 4,746 32.2 3,102 6,546 111.0 29,972 47,866 59.7 

 
Sales (in 000s) $406 $484.8 19.4 $320 $761.8 138.1 $3,698 $6,799.7 83.9 

 
Businesses with 
20+ employees 

31 38 22.6 31 56 80.6 317 426 34.4 

*Source: Claritas Inc., Business Facts Database 1999; 2006.   

 
 

• The immediate CRA Market Area contains about 16 percent of the City’s 
businesses and has 7.1 percent of total citywide sales. 

 
• Between 1999 and 2005, increases in all industry sectors are evident throughout 

Deerfield Beach, however, the most significant increases occurred in the 
Extended Market Area.  Over the six-year period, total employment increased by 
111 percent and sales increased by 138 percent. 
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Table 6: Beach/ Cove CRA Area Tax Base Growth 1988-1998 
  

Year 
 

Taxable Value 
(in millions $) 

 
Assessed Value 
(in millions $) 

 
1988 

 
$86.63 

 
$92.37 

 
1989 

 
92.05 97.76 

 
1990 

 
93.34 99.18 

 
1991 

 
95.37 101.17 

 
1992 

 
93.29 99.15 

 
1993 

 
95.01 110.61 

 
1994 

 
95.06 100.63 

 
1995 

 
96.73 111.77 

 
1996 

 
99.27 114.20 

 
1997 

 
102.32 117.12 

 
1998 (estimate *) 

 
104.88 120.05 

*1998 estimate assumes 2.5% historical growth area. 

Source:   City of Deerfield Beach 1988-1997; 1998 estimate by HBI Planning Services, Inc. 

 
 

Table 7: Beach/ Cove CRA Area Tax Base Growth 2000-2006 

 

 2000 2001 2002 2003 2004 2005 2006 

Net Tax 
Value 123,755,430 136,555,400 154,993,300 189,224,090 212,199,230 248,710,990 310,993,870 
Base Year 
Value (1999) 119,383,520 119,383,520 119,383,520 119,383,520 119,383,520 119,383,520 119,383,520 
Increase 4,371,910 17,171,880 35,609,780 69,840,570 92,815,710 129,327,470 191,610,350 

Tax 
Increment 
Payment $64,436  $255,107  $534,235  $1,066,045  $1,391,469  $1,780,273  $2,439,199 
Increase in 
tax over 
1999 3.66% 14.38% 29.83% 58.50% 77.75% 108.33% 160.50% 
Contributing 
Agencies        
County 28,618 108,772 223,328 438,332 589,919 773,312 1,001,164 
City 24,980 105,253 215,895 434,944 574,945 738,923 1,055,773 
NBHD 10,838 41,082 83,907 166,760 226,605 268,038 327,653 
CSC n/a n/a 11,105 26,009 n/a n/a n/a 

Source: City of Deerfield Beach, 2006. 
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Table 8: Projected Future CRA Area Tax Increment Financing (TIF)  

 
 

Year 
 

Estimated Taxable Value 
 

2006 $2,420,000 

2007 
 

$2,662,000 
2008 

 
$3,011,700 

2009 
 

$3,396,370 
2010 

 
$3,736,007 

2011 
 

$4,109,608 
2012 

 
$4,520,568 

2013 
 

$4,972,625 
2014 

 
$5,469,888 

2015 
 

$6,016,877 
2016 

 
$6,618,564 

* Assumes millage rates as follows: City 5.8; County 5.5; Hospital 1.5. 

** Assumes an increase in baseline appreciation of 10% annually with spikes in 2008 and 2009 due to      
                anticipated tax roll additions of projects currently planned or under construction that are anticipated to add, at 
                least, $20 million in new value to area. 
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CRA AREA PROJECTS SINCE 1999 
 
Deerfield Beach Community Redevelopment Agency 
 
In 1999 the City of Deerfield Beach established a Community Redevelopment Agency 
(CRA).  The CRA was tasked with utilizing tax increment financing (TIF) to creatively 
partner with the private sector to increase investment in the CRA district as well as 
upgrade the area’s public infrastructure.  Since 1999, the CRA successes have been: 
 
Community Redevelopment Area Projects— Private Sector 
 
Completed Private Sector Projects: 
 
 

Project No. 1 
Ocean Plaza Luxury Townhomes & Condos 

 

 
 

 
    Location:    Ocean Way 
    Number of Units:   56 
    Unit Sales Price:   $550,000-$1.65 million 
    Estimated Project Value:  $41,000,000 at build-out 
    Status:    Completed in 2003 
 
 
 
 
 
 
 
 
 



 

 20 

Project No. 2 
Puerta del Sol Luxury Condos 

 

 
 

    Location:    A-1-A & Hillsboro Blvd. 
    Number of Units:   15 
    Unit Sales Price:   $359,000-$769,000  
    Estimated Project Value:  $7,000,000 at build-out 
    Status:    Completed in 2005 

                                                 
Project No. 3  

One Ocean Boulevard 
 

 
 

     Location:    A-1-A & Hillsboro Blvd. 
     Number of Units:   81 
     Unit Sales Price:   $299,000-$600,000+ 
     Estimated Project Value:  $35,000,000 at build-out 
     Status:    Completed in 2005 
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Project No. 4  
JB’s on the Beach Restaurant 

    

 
 

 Location:    300 N.E. 20th Avenue (beachfront) 
 Status:     Completed in 2002 

 
 

Project No. 5  
Oceans 234 Restaurant 

 

 
 

 
 Location:    234 N.E. 20th Avenue (beachfront) 
 Status:     Completed 2002 
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Project No. 6 
USA Parking Garage 

 
 

  Location:    123 N.E. 20th Street, S.R. A-1-A 
  Commercial:    16,000 s.f. includes new « Bru’s  
                                                  Room » 
  Status:     Completed in 2005 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 23 

Project No. 7  
Hillsboro Square Shopping Center Renovation 

 

 
 

Location:              U.S. 1 and Hillsboro Blvd. 
                 Largest Publix east of I-95 in  

                            Broward or Palm Beach; 
                                                             New Tenants:  Starbucks; Tijuana 
                                                                Flats and others. 

Owner:               Inland Southeast 
Status:                Renovations completed in 2003 
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Project No. 8  
Hillsboro Commons Office Building 

 

 
 
Location:      1000 E. Hillsboro Blvd. 
New Tenants:     South Florida Business Journal;  
                                                   LA Fitness 
Status:         Completed in 2001 
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Project No. 9  
CVS Drug Store 

 
 

Before 
 

 
 
 
 

After 
 

 
 

      
      Location:                            2 South Federal Highway 
      Status:                  Replaced abandoned service station;  
                                                 completed in 2005  
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Community Redevelopment Area Projects— Private Sector 
 
In-Process Private Sector Projects: 

 
 

Project No. 10  
Riverview Inn 

 
Location:    1741 Riverview Road 
Number of Units:   28 
Status: Approved site plan, existing structure 

torn down 
 

 
Project No. 11 

Antilla Plaza II, LLC 
  

Location:    1997 N.E. 2nd Street 
Number of Units:   3 second floor dwelling units, and 
                                            4,215 square feet of ground floor  

            commercial space 
Status:   Under construction 

 
 

Project No. 12 
Ocean Club 

 
Location:    2080 E. Hillsboro Blvd.  
Proposal:                                  Renovate and convert an existing 29-

unit hotel to multi-family residential 
and construct an additional 3,100 
square feet of floor area  

Status:     Under construction 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



 

 27 

Project No. 13 
Villa Toscana 

 

 
  

      Location:     16 N.E. 19th Terrace  
                  Proposal:                     3-unit townhouse totaling 9,291 square  

     feet 
      Status:     Recent approval 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

                       
                         Courtesy of Garcia Stromberg Architecture 
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Project No. 14 
Villa di Capri 

 

 
 

    Location:     1942 N.E. 4th Street  
                Proposal:                     Six, three story townhomes, totaling  
                              16,162 square feet  
                Status:     Under construction 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

     Courtesy of Garcia Stromberg Architecture 
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Project No. 15 
Island Breeze 

 

        
 
        Location:     1931, 1941, 1949 N.E. 2nd Street 

                    Proposal:             18 units totaling 22,385 square feet   
                    Status:     Site plan approved, construction 
        pending 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

            Courtesy of Garcia Stromberg Architecture 
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Completed Public Sector Projects: 
 

Project No. 16 
Ocean Way Streetscape  

 
Before 

 

 
 

After 
 

 
 

       Boundaries: Ocean Way from Int’l Fishing Pier 
south to SE 4th Street 

       Details: Installation of paver-brick sidewalk; 
new public showers, sitting walls, 
decorative lighting, bike lane and 
sidewalk on west side of roadway. 

      Project Cost: $2,965,260 
      Status: Completed in 2005 
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Project No. 17 
S-Curve Streetscape—Phase 1 

 

 
 
 

Boundaries: State Road A1A from Hillsboro Blvd. 
to N.E. 2nd St. 

Details: Installation of drainage, curbing, 
brick paver sidewalk, Landscaping 
and decorative street lights. 

Project Cost: $540,000 
Status: Completed in 2005 
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Community Redevelopment Area Projects—Public Sector 
 
In-process Public Sector Projects: 
 
 
  Project No. 18 

Hillsboro Streetscape 
 

 

 
 
 

 Boundaries:    SE 9th Terrace from SE 3rd Ct. to   
                                                                  Hillsboro Blvd.  Intersection.    

                           Hillsboro Blvd. east to A-1-A. 
                      Details:                   Burying of all overhead utilities;  
                                                                                       repaving roadway; 

                           installation of mast-arm traffic       
                           signals, paver sidewalks, bike lanes, 
                           new street furniture and lighting; 
                           increased landscaping; signage. 

                     Estimated Project Cost:                 $10,300,000 (construction costs) 
                     Status:                                                    Final design/engineering phase  
                                                                                       Construction to begin in 2007 
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Project No. 19 
S-Curve Streetscape—Phase 2 

 

 
 
 

     Boundaries:   SR A1A along N.E. 2nd Street 
     Details:    Installation of drainage, curbing, brick paver 

sidewalk, landscaping and decorative street 
lights. 

     Estimated Project Cost:  $500,000 
     Status:    Construction to begin 1st quarter 2007 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

       Source: EDSA 
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Project No. 20 

North Boardwalk Extension 
 

  
 
 

   Boundaries: North Boardwalk to Ocean Way 
Promenade & portion of N.E. 2nd 
Street 

                           Details:                                     Installation of brick paver sidewalks, 
                                                                                    curbing and bollards 
                           Estimated Project Cost:           $273,000 
                           Status:                                     Under construction  
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Project No. 21 

S-Curve Streetscape—Phase 3-Area Master Plan 
 

 
 

       Boundaries:   Remaining portions of beach area 
         Details:    Install pedestrian and aesthetic  

                                                improvements 
       Status:     In process 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

    Source: EDSA 
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Commercial Façade Program  
 
Completed Projects 

 
 

Project No. 22 
Antilla Plaza 

 

 
 

        Location:   2009 N.E. 2nd Street 
        CRA Investment:  $30,000  

                                Status:    Completed in 2005 
 
 
 
 
 
 
 

Project No. 23 
     Dental office of Joseph Ortlieb, DDS 
 

         Location:   313 SE 15th Terrace  
                                                            (Cove Shopping Center) 
        CRA Investment:   $10,000  
        Status:    Completed in 2005 
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Project No. 24 

Home Mortgage Options, Inc. 
 

 
  

Location:   225 SE 15th Terrace (Cove Shopping 
                                                            Center) 
CRA Investment:    $10,000  
Status:     Completed in 2005 
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Project No. 25 

Pink Papaya/Fatema Market   
 

Before 
 

 
 

 
After 

 

 
 

    Location:     2030 N.E. 2nd Street 
    CRA Investment:    $20,000  
    Status:     Completed 2005 
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Project No. 26 

Cafe Luna Rosa/Pink Moon Bar 
 

 
   

Location:    2096 N.E. 2nd Street 
CRA Investment:     Approved for $20,000  
Status:      Completed in 2005 (Not yet  
                                                                        funded) 
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Capital Improvement Program 
 
Mainland Area 
 
Name Description Estimated Cost Timeframe Funding Sources 

 

Cove Center Parking 
Lot Improvements 

Re-surfacing, striping, 
installation of 
landscaping, 

irrigation, lighting etc.  

Construction: 
$ 2,500,000 

2007-2008 CRA Fund and 
Maintenance Fees 

Mainstreet 
Promenade- 

(From 12th Avenue to 
Intracoastal) 

Complete promenade 
through residential 

area and link to Cove 
Shopping Center 

section. 
 

Land: Cost To Be 
Determined 

 
Construction: 
$3,000,000 

Dependent on private 
sector redevelopment 

plans for area 

CRA Fund, City CIP, 
City Gas Tax and 

private sector 
contribution 

Hillsboro 
Boulevard 
Streetscape 

Enhance landscaping, 
sidewalks, burying of 
all overhead utilities 

and other street 
elements from SE 9th 
Terrace to SR A1A. 

Construction: 
$10,300,000 

2007-2009 CRA Fund  

Cove Center 
Parking Garage 

 

Build parking garage 
deck in Cove 

Shopping Center. 

Construction:  
$ 7,500,000-
$10,000,000 

2008-2010 Parking Revenue 
Bond, Special 

Assessments and  
CRA Fund 

 
 
 
 
 
 
 
Mainland Area- Completed Projects 
 
Name Description Estimated Cost Timeframe Funding Sources 

 

Sullivan 
Park/Cove 
Connection 

Improvements to 
connection under 
bridge to facilitate 

possible Sullivan Park 
Marina or other area 

improvements. 

Construction:  
$225,000 

1999-2000 FDOT 
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Beach Area 
 

Name Description Estimated Cost Timeframe Funding 
Sources 

 
New Beach 
Commercial 
Parking Facility 

New parking facility to 
replace current Howard 
Johnson’s parking lot and 
provide additional spaces for 
beach commercial.  

Land:  Cost To Be 
Determined 

 
Construction:  
$7,500,000- 
$10,000,000 

Dependent on 
PDE Study, 
2014-2015 

Parking 
Revenue, 
Bond, CRA 
Fund and 
private sector 

A1A Commercial Sector 
Improvements 

Alterations to existing 
perpendicular parking, 
installation of sidewalks, 
lighting and burial of 
overhead power lines. 

Construction: 
$3,600,000 

2009 -2011 CRA Fund 

A1A Reliever Road Provide two-way roadway 
alternative to existing SR 
A1A from Hillsboro 
Boulevard behind HOJOs. 
Complemented by brick 
pavers, sidewalks, 
landscaping, streetlights, 
drainage, furniture and other 
improvements. 

Construction:  
$13,500,000 

2014-2016 FDOT, MPO,  
City CIP and 
CRA Fund 

North A1A 
Streetscape 
 

Install pedestrian, aesthetic 
improvements and drainage 
north of "S" curve to City 
limits. 

Construction:  
$2,227,500 

2009-20011 FDOT and  
CRA Fund  

South A1A 
Streetscape 
 

Install pedestrian and 
aesthetic improvements from 
south of “S” Curve to SE 3rd 
St. 

Construction:  
$1,315,000 

2009-20011 
 

FDOT and   
CRA Fund 

North Boardwalk 
Extension 

Installation of pedestrian 
connection from new 
Oceanway Promenade to 
existing boardwalk. Also 
includes, resurfacing of pier 
parking lot and construction 
of sidewalk on NE 2nd St.  

Construction:   
$273,000 

2006 
 

CRA Fund 
and private 
sector 
contributions 
 

Improvements to central 
beach city parking lots 

Reconfiguration of existing 
City surface parking lot 
and/or new parking structure 
to maximize flow, number of 
spaces and creation of public 
open spaces. 

Construction: 
If no garage: 
$3,700,000 

 
Construction: 

If garage: 
$9,000,000 

 

2007-2009 Parking 
Revenue, 
Bond and 
CRA Fund 
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Beach Area- Completed Projects 
 

Name Description Estimated Cost Timeframe Funding 
Sources 

 

"S" Curve 
Streetscape – Phase I 

To install brick pavers, 
sidewalks, landscaping, 
streetlights, drainage, 
furniture and other 
improvements to the SR A1A 
corridor within the CRA, 
south to Hillsboro  
Boulevard Bridge 
 
 

Construction:  
 $540,000 

2005 CRA Fund 

Ocean Way Streetscape Installation of brick paver 
sidewalks; new public 
showers, sitting walls, 
decorative lighting, bike land 
and sidewalk on west side of 
roadway 

Construction: 
$2,965,260 

2005 CRA Fund 

Improvements to the Pier 
entrance and ancillary 
facilities 

Refurbishment of the 
entrance, restrooms, and 
adjacent restaurant facility to 
allow for greater visibility, 
safe access, and economic 
revitalization 

Construction: 
$3,500,000 

2010-2011 CRA Fund, 
City, Private 
Sector 

 
 
 
 
 
Area Wide Façade Program 
 

Name Description Estimated Cost Timeframe Funding 
Sources 
 

Commercial Façade 
Program 

Continue enhanced 
grant/loan program to help 

businesses enhance and 
coordinate facades 

Construction: 
Up to $100,000  

per building  

2006-2010 CRA Fund 
 

 
 
 
 



DEERFIELD BEACH

POMPANO BEACH

PARKLAND

COCONUT CREEK

CORAL SPRINGS

MARGATE

SAMPLE ROAD

ATLANTIC BLVD.

HILLSBORO BLVD.

FE
D

ER
A

L 
H

IG
H

W
A

Y

FL
O

R
ID

A
 T

U
R

N
P

IK
E

SW 10TH STREET

COCONUT CREEK PKY

SAWGRASS EXPY

A
-1

-A

I-
95

STUDY AREA

PALM BEACH COUNTY

H
IL

LS
B

O
R

O
 B

EA
C

H

REGIONAL LOCATION MAP

Page 43   

¬

0 5,000 10,000
Feet Figure 3



E HILLSBORO BLVD

S 
FE

D
ER

AL
 H

W
Y

N
E 

21
ST

 A
VE

SE
 2

0T
H

 A
VE

N
 F

E
D

E
R

A
L 

H
W

Y

N
E 

20
TH

 A
V

E

NE 2ND ST

N
 A

1A

E HILLSBORO BLVD

SE 4TH CT

N
 S

R
 A

1A

E STHY 810

N
 S

TH
Y 

A
1A

S 
A

1A

N
E 

19
TH

 A
VE

S 
ST

H
Y 

5

SE 3RD CT

SE 4TH ST

NE 2ND ST

N
E 

21
S

T 
AV

E

SE
 1

2T
H

 A
VE

NE 1ST ST

N
 O

C
EA

N
 B

LV
D

SE
 1

5T
H

 A
VE

NE 5TH ST

NE 3RD ST

NE 4TH ST

NE 6TH ST

SE
 2

1S
T 

AV
E

N
E 

9T
H

 A
V

E

SE
 1

9T
H

 A
VESE 3RD ST

NE 11TH W
AY

SE 2ND ST

SE
 9

TH
 A

V
E

SE
 9

TH
 T

E
R

SE 1ST ST

RIVERVIEW RD
SE 2ND CT

SE 17TH
 AVE

NE 4TH DR

N
 O

C
EA

N
 W

AY

LI
TT

LE
 H

AR
B

O
R

 W
AY

SE 1ST CT
SE

 1
5T

H
 T

ER

SE
 18TH

 AVE

DEERFIELD ISLAND PARK

SE 3RD ST

SE 4TH CT

SE 2ND ST

E STHY 810

SE 3RD ST

E STHY 810

NE 2ND ST

SE 1ST ST

0 500 1000
Feet

Page 44 

¬

Figure 4

C I T Y  O F  D E E R F I E L D  B E A C H  
C R A  B O U N D A R Y  M A P



104.04

103.01

102
104.02 103.03

104.05

107.02

101.01104.03

107.01

104.01

103.04 101.02

108

106.08

110

303.01305 303.02 303.02306

C E N S U S  T R A C T  M A P

Page 45 

Immediate Market
Area

Figure 5

Extended Market
Area



CITY OF DEERFIELD BEACH ¬L A N D  U S E  M A P  

Page 46   

0 500 1000
Feet Figure 6

Legend
CRA

Community Facilites

Historic Place
Residential Medium (15 DU/AC)

Residential High (25 DU/AC)
Residential Low (5 DU/AC)

Recreation Open Space
Water

Commercial



B1

RM25

S

S

B1

RM15

B2

S

CF

RM25 RS5

CF

CF

RS5

RM10

CITY OF DEERFIELD BEACH ¬C U R R E N T  Z O N I N G  

Page 47 

0 500 1000
Feet Figure 7

Legend
CRA

ZONING
Business, Community

Business, Highway

Community Facilities

Residential Moderate (10 DU/AC)

Residential Medium (15 DU/AC)

Residential High (25 DU/AC)

Residential Low (5 DU/AC)

Recreation Open Space

ACRES
B1                           55.90
B2                             7.20
CF                             6.93
RM10                        0.04
RM15                      20.93
RM25                      60.15
RS5                          4.22

                  S                             19.78                  

ZONING



Page 48 

Figure 8

Source: EDSA

HILLSBORO BOULEVARD IMPROVEMENTS
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NE 2ND STREET (S-CURVE) IMPROVEMENTS

Figure 9

Source: EDSA
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DESCRIPTION OF BEACH/COVE COMMUNITY REDEVELOPMENT AREA, 
CITY OF DEERFIELD BEACH 
 
BEGINNING AT THE CENTERLINE INTERSECTION OF HILLSBORO BOULEVARD AND 
FEDERAL HIGHWAY, THEN 
CONTINUING SOUTHEASTERLY ALONG THE CENTERLINE OF EAST HILLSBORO 
BOULEVARD TO THE ENTRANCE TO SULLIVAN PARK, THEN  
 
CONTINUING NORTH TO THE NORTH RIGHT-OF-WAY LINE OF RIVERVIEW ROAD, 
THEN  
 
CONTINUING EAST TO THE SOUTHEAST CORNER OF HILLSBORO LANDINGS 
CONDOMINIUMS, THEN 
 
CONTINUING NORTH TO THE SOUTH RIGHT-OF-WAY LINE OF THE HILLSBORO 
CANAL, THEN 
 
CONTINUING SOUTHEASTERLY TO THE WEST RIGHT-OF-WAY LINE OF THE 
INTRACOASTAL WATERWAY, THEN 
 
CONTINUING SOUTH ALONG THE WEST RIGHT-OF-WAY LINE OF THE 
INTRACOASTAL WATERWAY TO THE NORTHWEST CORNER OF THE HILLSBORO 
BOULEVARD BRIDGE, THEN 
 
CONTINUING EAST TO THE NORTHEAST CORNER OF THE HILLSBORO BOULEVARD 
BRIDGE/EAST RIGHT-OF-WAY LINE OF THE INTRACOASTAL WATERWAY, THEN 
 
CONTINUING NORTH ALONG THE EAST RIGHT-OF-WAY LINE OF THE INTRACOASTAL 
WATERWAY TO THE SOUTHWEST CORNER OF THE W.L. KESTER PLAT, THEN 
 
CONTINUING EAST ALONG THE SOUTH PROPERTY LINE OF THE W.L. KESTER PLAT 
TO THE SOUTHEAST CORNER OF W.L. KESTER PLAT THEN 
 
CONTINUING NORTHWESTERLY ALONG THE CENTERLINE OF NE 19 AVE. TO THE 
CENTERLINE INTERSECTION OF NE 2ND STREET, THEN  
 
CONTINUING WEST ALONG THE CENTERLINE OF NE 2 STREET TO THE EAST RIGHT-
OF-WAY LINE OF THE INTRACOASTAL WATERWAY, THEN 
 
CONTINUING NORTH ALONG THE EAST RIGHT-OF-WAY LINE OF THE INTRACOASTAL 
WATERWAY TO THE CENTERLINE OF NE 3 STREET, THEN 
 
CONTINUING EAST ALONG THE CENTERLINE OF NE 3 STREET TO THE CENTERLINE 
INTERSECTION OF NE 19 AVE., THEN 
 
CONTINUING NORTH ALONG THE CENTERLINE OF NE 19 AVENUE TO THE 
CENTERLINE INTERSECTION OF NE 4 STREET, THEN 
 
CONTINUING EAST ALONG THE CENTERLINE OF NE 4 STREET TO THE CENTERLINE 
INTERSECTION AT NE 20 AVE., THEN 
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CONTINUING SOUTH ALONG THE CENTERLINE OF NE 20 AVE., TO THE SOUTHWEST 
CORNER OF LOT 24, BLOCK 5, OCEAN VUE PLAT, THEN 
 
 
 
CONTINUING EAST ALONG THE SOUTH PROPERTY LINES OF LOTS 24 AND 7 OF 
BLOCK 5, OCEAN VUE PLAT TO THE WEST RIGHT-OF-WAY LINE OF NE 21 AVE., THEN 
 
CONTINUING NORTH ALONG THE WEST RIGHT-OF-WAY LINE OF NE 21 AVE., TO THE 
SOUTH RIGHT-OF-WAY LINE OF NE 4 COURT, THEN 
 
CONTINUING WEST ALONG THE SOUTH RIGHT-OF-WAY LINE OF NE 4 COURT TO THE 
CENTERLINE INTERSECTION OF NE 20 AVE., THEN 
 
CONTINUING NORTH ALONG THE CENTERLINE OF NE 20 AVE. TO THE CENTERLINE 
INTERSECTION OF NE 7 STREET, THEN 
 
CONTINUING EAST ALONG THE CENTERLINE OF NE 7 STREET TO THE SANDY 
BEACH, THEN 
 
CONTINUING SOUTH ALONG THE SANDY BEACH TO THE SOUTH RIGHT-OF-WAY 
LINE OF NE 4 COURT, THEN 
 
CONTINUING WEST ALONG THE SOUTH RIGHT-OF-WAY LINE OF NE 4 COURT TO THE 
EAST RIGHT-OF-WAY LINE OF NE 21 AVE., THEN 
 
CONTINUING SOUTH ALONG THE EAST RIGHT-OF-WAY LINE OF NE 21 AVE. TO THE 
SOUTHWEST CORNER OF LOT 65 OF LONG’S PLEASANT BEACH PLAT, THEN 
 
CONTINUING EAST ALONG THE SOUTH PROPERTY LINES OF LOTS 65 AND 27 OF 
LONG’S PLEASANT BEACH PLAT TO THE SANDY BEACH, THEN 
 
CONTINUING SOUTH ALONG THE SANDY BEACH TO THE CENTERLINE 
INTERSECTION OF SE 3 STREET, THEN 
 
CONTINUING WEST ALONG THE CENTERLINE OF SE 3 STREET TO THE CENTERLINE 
INTERSECTION OF SE 19 AVE., THEN 
 
CONTINUING ON A NORTHEASTERLY CURVE ALONG THE CENTERLINE OF SE 19 
AVENUE TO THE SOUTH RIGHT-OF-WAY LINE OF SE 2 STREET, THEN 
 
CONTINUING NORTH ALONG THE CENTERLINE OF SE 19 AVE. TO THE CENTERLINE 
INTERSECTION OF SE 1 STREET, THEN 
 
CONTINUING WEST ALONG THE CENTERLINE OF SE 1 STREET TO THE CENTERLINE 
INTERSECTION OF SE 18 AVE., THEN 
 
CONTINUING NORTH ALONG THE CENTERLINE OF SE 18 AVE. TO THE SOUTH RIGHT-
OF-WAY LINE OF HILLSBORO BOULEVARD, THEN 
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CONTINUING WEST ALONG THE SOUTH RIGHT-OF-WAY LINE OF HILLSBORO 
BOULEVARD TO THE EAST RIGHT-OF-WAY LINE OF THE INTRACOASTAL  
WATERWAY, THEN 
 
CONTINUING NORTH TO THE SOUTHEAST CORNER OF THE HILLSBORO BOULEVARD 
BRIDGE, THEN 
 
CONTINUING WEST ALONG THE SOUTH SIDE OF THE HILLSBORO BOULEVARD BRIDE 
TO THE  WEST RIGHT-OF-WAY LINE OF THE INTRACOASTAL WATERWAY, THEN 
 
CONTINUING SOUTH ALONG THE WEST RIGHT-OF-WAY LINE OF THE 
INTRACOASTAL WATERWAY TO THE SOUTH SIDE OF LOT 3, BLOCK 9, THE COVE 
PLAT, THEN 
 
CONTINUING WEST APPROXIMATELY HALF THE WIDTH OF THE SOUTH SIDE OF LOT 
3, BLOCK 9, THE COVE PLAT, THEN 
 
CONTINUING SOUTHWESTERLY TO THE CENTERLINE INTERSECTION OF SE 17 TER., 
THEN 
 
CONTINUING NORTHWESTERLY ALONG THE CENTERLINE OF SE 17 TER. TO THE 
CENTERLINE INTERSECTION OF SE 17 AVE./SE 4 STREET, THEN 
 
CONTINUING WEST ALONG THE CENTERLINE OF SE 4 ST. THROUGH THE 
INTERSECTION OF SE 15 AVE. TO THE CENTERLINE INTERSECTION OF SE 12 AVE., 
THEN 
 
CONTINUING NORTH ALONG THE CENTERLINE OF SE 12 AVENUE TO THE SOUTH 
PROPERTY LINE OF DEERFIELD COLONY COURT PLAT, THEN 
 
CONTINUING WEST ALONG THE SOUTH PROPERTY LINE OF THE DEERFIELD COLONY 
COURT PLAT TO THE CENTERLINE OF S. FEDERAL HIGHWAY, THEN 
 
CONTINUING NORTHERLY ALONG THE CENTERLINE OF S. FEDERAL HIGHWAY TO 
THE POINT OF BEGINNING. 
 
TOGETHER WITH: 
 
A PORTION OF THE RIGHTS OF WAY OF FEDERAL HIGHWAY (STATE ROAD 5/U.S. 1) 
AND HILLSBORO BOULEVARD (STATE ROAD 810) IN SECTIONS 5 AND 6, TOWNSHIP 48 
SOUTH, RANGE 43 EAST, BROWARD COUNTY, FLORIDA, MORE PARTICULARLY 
DESCRIBED AS FOLLOWS: 
 
BEGINNING AT THE CENTERLINE INTERSECTION OF SAID FEDERAL HIGHWAY AND 
HILLSBORO BOULEVARD; THENCE SOUTHEASTERLY ALONG THE CENTERLINE OF 
SAID HILLSBORO BOULEVARD TO THE ENTRANCE TO SULLIVAN PARK AS 
DESCRIBED IN OFFICIAL RECORDS BOOK 18557, PAGE 101 OF THE PUBLIC RECORDS 
OF BROWARD COUNTY, FLORIDA; THENCE NORTHEASTERLY ALONG A RADIAL LINE 
FROM SAID CENTERLINE TO THE NORTHERLY RIGHT OF WAY LINE OF SAID 
HILLSBORO BOULEVARD, SAME BEING THE SOUTHWEST CORNER OF SAID LANDS 
DESCRIBED IN OFFICIAL RECORDS BOOK 18557, PAGE 101; THENCE   
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NORTHWESTERLY ALONG SAID NORTHERLY RIGHT OF WAY LINE OF HILLSBORO  
BOULEVARD TO THE EAST RIGHT OF WAY LINE OF SAID FEDERAL HIGHWAY; 
THENCE NORTHERLY ALONG SAID EAST RIGHT OF WAY LINE OF FEDERAL 
HIGHWAY TO THE SOUTH LINE OF "THE BUENA VISTA PLAZA PLAT", ACCORDING TO 
THE PLAT THEREOF AS RECORDED IN PLAT BOOK 131, PAGE 25 OF THE PUBLIC 
RECORDS OF BROWARD COUNTY, FLORIDA; THENCE WESTERLY ALONG THE 
WESTERLY EXTENSION OF THE SOUTH LINE OF SAID PLAT TO THE WEST RIGHT OF 
WAY LINE OF SAID FEDERAL HIGHWAY; THENCE SOUTHERLY ALONG THE SAID 
WEST RIGHT OF WAY LINE OF FEDERAL HIGHWAY TO THE NORTH RIGHT OF WAY 
LINE OF AFORESAID HILLSBORO BOULEVARD; THENCE WESTERLY ALONG SAID 
NORTH RIGHT OF WAY LINE OF HILLSBORO BOULEVARD TO THE NORTHERLY 
EXTENSION OF THE EAST RIGHT OF WAY LINE OF SOUTHEAST 9TH TERRACE AS 
CURRENTLY MAINTAINED AND OCCUPIED; THENCE SOUTHERLY  ALONG SAID 
NORTHERLY EXTENSION OF THE EAST RIGHT OF WAY LINE OF SOUTHEAST 9TH 
TERRACE AS CURRENTLY MAINTAINED AND OCCUPIED TO THE SOUTH RIGHT OF 
WAY LINE OF SAID HILLSBORO BOULEVARD; THENCE EASTERLY ALONG SAID 
SOUTH RIGHT OF WAY LINE OF HILLSBORO BOULEVARD TO THE WEST RIGHT OF 
WAY LINE OF SAID FEDERAL HIGHWAY; THENCE SOUTHERLY ALONG SAID WEST 
RIGHT OF WAY LINE OF FEDERAL HIGHWAY TO THE  WESTERLY EXTENSION OF THE 
NORTH LINE OF "DEERFIELD COLONY COURT", ACCORDING TO THE PLAT THEREOF 
AS RECORDED IN PLAT BOOK 49, PAGE 4 OF THE PUBLIC RECORDS OF BROWARD 
COUNTY, FLORIDA; THENCE EASTERLY ALONG SAID WESTERLY EXTENSION OF THE 
NORTH LINE OF "DEERFIELD COLONY COURT" TO THE AFORESAID CENTERLINE OF 
FEDERAL HIGHWAY; THENCE NORTHERLY ALONG SAID CENTERLINE OF FEDERAL 
HIGHWAY TO THE POINT OF BEGINNING. 
 
SAID LANDS LYING IN THE CITY OF DEERFIELD BEACH, BROWARD COUNTY, 
FLORIDA. 
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